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Creative Director with 15+ years of experience translating business goals into powerful creative
strategies. Proven track record of developing and executing results-driven omni-channel
campaigns that elevate brand visibility, strengthen consumer engagement, and drive measurable
growth. Adept at fusing storytelling, data insights, and design innovation to deliver award-
winning creative that achieves business objectives. Recognized for building and leading high-
performing teams, inspiring creative excellence, and aligning creative vision with corporate
strategy. Specialized in Direct-to-Consumer (DTC) pharmaceutical advertising with deep

expertise in regulatory-compliant, results-focused creative.
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#0neStepCloser

SITUATION

Building on the momentum of our successful COVID testing initiatives and with the
vaccine nearing release, it was critical to remain front and center in the public’s
mind. Our goal was to reinforce CVS Health's role as a trusted healthcare partner

throughout the pandemic.

TASK
Develop a hopeful, omni-channel campaign that would inspire a nationwide
movement anchored by the hashtag #OneStepCloser, symbolizing progress, unity,

and the path toward recovery.

ACTION
Led and oversaw the end-to-end development of the campaign, ensuring strategic
alignment and execution across all major touch-points, from broadcast and digital to

in-store and social media.

RESULTS
e Over 30 million vaccines administered and counting
e Campaign spot achieved a 73/100 persuasion score, driving intent to visit
CVS Pharmacy for their vaccinations
e Scored 87/100 on meaningfulness, resonating deeply with audiences nationwide
e Earned a 90/100 enjoyment score, reflecting strong emotional engagement
e Successfully delivered a message of hope and compassion, with heartfelt

storytelling that continues to inspire



#0neStepCloser

#OneStepCloser

A platform and a movement

that helps share the stories and
experiences which celebrate the
sense of hope across the nation
and further positions CVS Health

as a trusted healthcare partner.

¥CVS
#OneStepCloser ! Health.




#0neStepCloser

¥E¥  cvsphamacy 14h

A COVID-19 vaccine gets
us all #0neStepCloser
to a better tomorrow.

Share what you can’t wait to

be #0neStepCloser to and
tag @cvspharmacy.
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#0neStepCloser

3 YouTube

Home

Trending

#OneStepCloser to a better tomorrow

Library cvshealth.com f in

History

¥cvs CVS Health -
Sign in to like videos, Hedalth. e SUBSCRIBE

comment, and subscribe.

SIGN IN VIDEOS PLAYLISTS COMMUNITY CHANNELS ABOUT

BEST OF YOUTUBE ¥ #0neStepCloser

1 i »
Music 4,452 views * 1 year ago

Five years ago, CVS Health made the bold decision to no longer
sell tobacco products in an effort to create the first tobacco-free
generation and to help people on their path to better health.

Sports

Gaming

Movies & Shows

News

Live

Fashion & Beauty CVS Health P PLAY ALL

We are health care innovators with a simple and clear purpose: Helping people on their path to
better health. Learn more: https://cvs.co/CVSHealth
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#0neStepCloser

Subject Line: Tell Us What You're #0neStepCloser To.

Preheader: Hugging loved ones? Returning to the gym? Going to a movie?

I'm
#OneStepCloser to

With every COVID-19 vaccination, we gat one step closar
to & batter tomormow
Share on Twitter, Instagram or Facebook what
you can't wait to be #0neStepCloser to,

Get updates
on the FREE*
COVID-19 vaccine

Wo cost with insurance or
through & laderal program Tor
the unirsuresd. Appoinbments
will e required for waccination

Laarn more about the vaccines »

I'm

#0OneStepCloser to

Py AR F riesnds

Ettar tomorTow

Share on Twitter, Instagram or
Facabook what you can't wail to
be #0neStepCloser to.

(¥

Be one step closer.

Get updates
on the FREE*
COVID-19 vaccine

Mo cost with inswrance or
through a faderal program for
thie uninsured. Appointments
will b required for waccination

Learn more about the vaccines >




#0neStepCloser

I’m one step closer to
hugging my grandchild.

Wilh pwery COWID-19 vacciratlion, we gel one siep closer o a belber
lomorrove. Share on social media whal you can’l wail o be #O0neStepCloser (0.

Learn more about the vacoineg >

Tell us what you can’t wait
to be #0neStepCloser to.

Seeing tamily again? Hosting & BEO? Every day, with every COVID-18
vaccination, we get one step closer. Share on socal media what you can't
wiail to be #0neStepCloser to.

Learn more about the vaccine >

Tell us what you can’t wait
to be #0neStepCloser to.

Sesing your fiancd again? Plannng a wedding? Every day, with every
COVID-18 vaccination, we get one step closer. Share on socal meda
what you can't wait to be #OneStepCloser fo.

Learn more about the vaccine =




#0neStepCloser

Now offering the FREE
COVID-19 vaccine in
select stores

We're administering the vaccine by appointment only based on
local eligibility guidelines.

No cost with insurance or through federal program for the
uninsured.

#OneStepCloser

Share your story and see others.
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#0neStepCloser

You’re now
one step closer to
a better tomorrow.

Vaccinated
for COVID-19

Here's

20% off.”

See, things are better already.

"Exclusions apply.
See reverse for details.

YCVS

Now that you've been
vaccinated...

What is it you are one step closer to?
Post your answer to Twitter, Instagram or Facebook
with #0neStepCloser

2022

your entire purchase

‘Maximum *15 value. Redeemable in store at CVS Pharmacy’ and Longs Drugs’ for
one-time use only between 3/15/21-7/31/21. Reward cannot be earned in AR, NJ or NY.
Couponis void if copied or transferred and where prohibited by law. Internet printed or
counterfeit coupons prohibited. Original must be relinquished with purchase. ExtraCare”
card required to receive savings. Coupon cannot be combined with any other CVS
Pharmacy coupon. Coupon excludes alcohol, lottery, money orders, prescriptions and
copays, pseudoephedrine/ephedrine products, postage stamps, prepaid cards, gift cards,
newspapers and magazines, milk (where required by law or regulation}, sale/promotional
merchandise, bottle deposits, bus passes, hunting and fishing licenses and any imposed
governmental fees or items reimbursed by a government health plan. Savings applied to
total purchase {(excluding ineligible items} where applicable by law. Tax charged on pre-
coupon price where required. No cash back. Retailer’s coupon. Bearer assumes all sales/
use tax liability. Not valid at MinuteClinic”.

Barcode

C19_SHPPNGPASS_ENG_RMK
3NEA-1/31/1







Beauty in Real Life

SITUATION

As social media, filters, and photo editing tools became more pervasive, their impact on women's self-
image grew increasingly harmful. Research revealed that 80% of U.S. women were dissatisfied with their
appearance, and two-thirds believed social media promotes unrealistic beauty standards. The American
Medical Association even classified these distorted portrayals as a public health concern. In a beauty
industry that often excludes the very people it serves, CVS saw an opportunity to live its values, leading

with heart and redefine what beauty means.

TASK
Develop an omni-channel campaign that celebrates authentic beauty and empowers women to embrace
it on their own terms. In a space long dominated by brands dictating how women should look and feel,

our goal was to shift the narrative and make beauty more inclusive, relatable, and real.

ACTION
Led and managed the full development of the campaign across all major touchpoints, from digital and

broadcast to in-store experiences and social platforms, ensuring a cohesive and emotionally resonant

message throughout.

RESULTS
e Achieved a strong return on ad spend, with incremental sales growth extending beyond the beauty
category
e Over 50% of campaign sales came from new customers joining the BeautyClub
e BeautyClub saw a 156% year-over-year growth at relaunch
e Social following tripled, amplifying brand reach and engagement

e With the debut of the new BIRL store format, 90% of customers said they would return to shop again



#0neStepCloser

Beauty in Real Life

To launch the campaign, we
created a 30 second broadcast
spot that embodied the idea of
Beauty in Real Life, both in it's
message and in the approach

used to create it.




Beauty in Real Life
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Beauty in Real Life
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Beauty in Real Life

Spend *30 on some
of your favorite
beauty brands.

Get a *10
CVS Cash
Card.

Shop Beauty
YCVS

pharmacy’

Shop Beauty g&ﬁgg

Get over %100
ExtraBucks
Rewards

on beauty.

YCVS

pharmacy

Maybelline Spend #30 on
L’Osl!eal select beauty.

and more! Get a$10 CVS
Cash Card. g

Shop Beauty

YCvVs

pharmacy”

Spend 30 on
some of your
favorite beauty
brands.

Ycvs

Shop Beauty
pharmacy’
¥CVs

pharmacy’




Beauty in Real Life

Lnlock tha real fi'e savings onall your taverite beauty
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Beauty in Real Life

Get over 100
ExtraBucks
Rewards on







What's Your Deal?

SITUATION
With newspaper distribution on the decline, CVS needed to rethink its approach to the
weekly circular. As our internal tech team developed a new personalized digital version,

we faced the challenge of educating customers on how it worked and why it mattered.

TASK
Design a fun, engaging omni-channel campaign to showcase the features and benefits of
the personalized online circular, making it easy to understand, accessible, and relevant to

shoppers’ everyday lives.

ACTION
Led and managed the campaign’s development across all major touchpoints, including
broadcast, digital, social, and in-store channels, ensuring consistent messaging and a

seamless customer experience.

RESULTS
e Despite limited adoption of the new technology, the campaign drove a measurable
increase in sales and in-store traffic
e The national broadcast spot, CVS’'s first in years, boosted brand awareness,
contributing to the uptick in foot traffic
e The initiative validated our hypothesis: strategic storytelling and renewed visibility

can reignite customer engagement, even in evolving retail landscapes



What's Your Deal?

What's Your Deal?

What's your deal was a humorous
play on each customer’s unique
shopping experience. Giving
funny persona’s to a cast of
characters we were able to
explain the new online circular
shopping experience and
features. Boasting personalized
deals specifically for each
customer, we took the static

everyday circular to a new

| TR,

dimension. .

personalized
' deals




What's Your Deal?
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What's Your Deal?

Anna's day can get messy, that's d Jenny pampers herself with the 13 Barb doesn't need to wait for AEE ; Lauren doesn't sweat over her
why she gets personalized deals | | things she buys most because 4 savings. She gets personalized L i savings. She gets her deals on her
at home or on-the-go. ! myWeekly Ad s all about her. . % | deals served up just for her. desktop, tablet and mobile phone.

Lisa and her furry friends get Danielle’s life can be unpredictable. Gladys has the perfect hand with Nate is never late for a date. He
ExtraCare offers on the things she That's why she gets personalized . myWeekly Ad - personalized deals | uses his personalized shopping
buys most from myWeekly Ad. | deals at home, or on the go. that keep her winning. ; Bt list to find his products in-store.




What's Your Deal?

what’s
joan’s
deal?

myWeekly Ad
JOAN RIVERS NICK CANNON GEORGE HAMILTON
“With this face, | need all the deals | can get” — Joan Rivers. Get your Post on CVS/pharmacy Page and on Nick Cannon’s page “Crayons for the “Even George Hamilton gets personalized deals like 2-for-1 bronzer with my-
personalized deals with myWeekly Ad http://bit.ly/173Emv twins. Aspirin for me. Romantic card for you know who... CVS/ pharmacy has Weekly Ad. Sign up for your deals at http:/bit.ly/173EmvS”

<product creative card including image> my deal! Find yours at http://bit.ly/173EmvS” <image of Nick from video> <image of George from video>




What's Your Deal?

CVS/pharmacy’ Sign Up Now »

CVS/pharmacy’ Sign Up Now »

Sign Up Naow »

Introducing
myWeekly Ad

D multi-vitamin

D muscle relief

[] fishoil

Sign Up Now »

Introducing
myWeekly Ad

D diet soda
[[] babywipes

[] papertowels

Sign Up Now »

Sign Up Now #

Introducing
myWeekly Ad

D hair dryer

D mascara

D hairspray

Sign Up Now #

Introducing
myWeekly Ad

D allergy remedy

D dog treats

[[] sunscreen

Sign Up Now #




What's Your Deal?

Type m arlisl, Gende, prcomposer

— Introducing
AL NERVO EDM Station” m ywee kly Ad -

AL PINK Pop/Rock Station*®

AL Janelle R&B station® It's about

41 Yoga and Yogurt time you Get personalized deals on the

AL Optimum Radio found out. things you buy most, plus see
Pop Latino Radio mrinlesigiton our weekly store specials.

AL Kaiser Bliss
AL Twix Radio

: g Sign Up Now
4% Pop-TartRadio CVS/pharmacy’ Sign Up Now »

4L SweetN Low Weight

AL SweefN Low Cardio
AL SweetN Low Yoga W Your music will be nght back Why Ads?
AL Optimum Radio*®
AL Pink Hils
AL Herbal Essences Firsts
*MSync (Holiday) Radio

Mariah Carey (Holida
Christmas Radio
Jeremy Camp Radio
Shakira Radio

Cool Jazz Radio

PANDORA FOR
BUSINESS

Pandora for your u | ﬁ




What's Your Deal?

Introducing myWeekly Ad.
A Savings Revolution.

Shareable
Shopping List

Deals on Things sy
You Buy Most

Deals
Recomme nded =« ssmemesnd
For You

Sign up now at CVS.com/myWeekly Ad

what's Introducing myWeek|y Ad. Personalized deals on the
ﬂ? things you buy most.

EXTRA STRENGTH ¢y ESTEROL FREE

Cl
CoQ-10 Fish Oil
200mg | Q-Sorb* ;}gﬂmg =
Clticaly Studied i
Pt 2

buy 1 get

MIX & MATGH |

WITH CARD Nature WITH CARD Nature's Bounty fish oil, Co 0-10, WITH CARD ALL Rad

Introducing myWeekly Ad.
A Savings Revolution.

Get personalized dea's on the
things vou buy most. See our

weekly store specials, too.

Sign up now
at C¥S.com/myWeeklyAd

ALLzmneseweptes

A Sa Vings ReVOIu tion. Sign up now at GV¥S.com/myWeeklyAd

FREE 4
MIX & MAIGH |

lance

Marde Yitaming flax, red yeast rice or vitamin D' 100-300 ct Vitamins, Minarals or Herbals

*CVS._com account required in order 1 enroll. Offer expires if Ship & Save subscription is canceled. You'll automatically receive 20% off subseription item {(r the sale price on a first-time order f greater and 20% off the

SUBSErIptn tem on Future orders) and Tree ShipRIN 0. DISCOUNS cannot De combined. S&ings are not ransteratle. N cash Dack. Tax charged on price where required. Free standard shigping applies 1 all Shipa Save
SUBSCrIton Orders. SUrcharges may apply. D diseounts apply. Som e restrictions may apply r InsUranes oF gowernm ent funded programs.
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Introducing myWeekly Ad.
s = @ Personalized deals on the things
A Savings Revolution. you buy most

@ ExtraCare® Coupons before you shop
@ Sharable shopping lists

@ Convenient access on your computer,
tablet or mobile device

]
Anna gets deals on the things she buys most. . Sneak Peek of next week's ad

No more hunting for her deals.

Sign up now at CVS.com/myWeeklyAd

CVS.com/myWeeklyAd




What's Your Deal?

Barb gets deals on the things she buys most.
No more hunting for her deals.

Introducing myWeekly Ad.
A Savings Revolution.

Get personalized deals on the
things you buy most plus see our
weekly store specials.

Sign up now at
CVS.com/myWeeklyAd

Lisa gets featured deals recommended just for her.

Introducing myWeekly Ad.
A Savings Revolution.

@ Personalized deals on the things you buy
most plus see our weekly store specials

@ ExtraCare® Coupons before you shop
@ Sharable shopping lists

@ Convenient access on your computer,
tablet or mobile device

@ Sneak Peek of next week’s ad

Sign up now at
CVS.com/myWeeklyAd




What's Your Deal?

cvs_cm-'- MinuteClinic Photo Optical Welcome to CV¥S.com! | Signin or Create an Account | Espafiol | Store Locator | %mchcklgM

Save time. Refill online. Connect your prescriptions to your CVS.com® account. Get Connected »

ﬁ Shop

[-] Feadback

Q

B Pharmacy €:Deals [ ExtraCare®  searcn

CVS
pharmacy

Home | ExiraCare

Welcome to your
savings & rewards
program.

ExtraCare Presents: Coupon Champ

Don't have an ExtraCare® card?
Get One Now » Like © 1.2m
e
What's New | How it Works = My Savings & Rewards = Get Social | My Information L - 'J

| I 1

m What's New with ExtraCare

Introducing myWeekly Ad
A Savings Revolution

Get personalized deals on the things you buy most.

Sign In

Watch Video to Learn More »

Print
coupons.

Scan your card

at the in-store
coupon center.

Get an instant coupon for a

featured sale item each
week.t

Flu Shot
BONUS!

$5 ExtraBucks Pharmacy
Rewards when you get a
flu shot.

ExtraCare Pharmacy & Healih
Rewards™ members only.
Sign up to eam.

e L

s Your Deals.
| Every Week.

& |

- | Get personalized deals on

| the things you buy most.

Shop myWeekly Ad

TSee weekly ad for details.



THANK YOU

additional portfolio items: chadsenecal.com






